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IIporpama
IX CtynenTchbKoi HayKkoBoi KOHdepeHuii
«IIpobaemMu Ta NepceKTHBH PO3BUTKY €KOHOMIKH YKpaiHu:
MOTrJIsAX MOJIOAI»

BIIKPUTTS KOH®EPEHIIII
IpuBitanns aupekTopa YepKacbKOro Jep)KaBHOTO Oi3HEC-KOJEIKY, MTOKTOpa
E€KOHOMIYHHX HayK, mpodecopa Kykiaina OQnera Boroaumuposuya
BerynmHe €JI0BO: TOJIOBH TMPOTPAMHOTO KOMITETY KOH(EPEHIl, 3acTyIHUKa
JUPEKTOpa 3 HaBYAIbHO-METOIWYHOI POOOTH, KaHAWIATa €KOHOMIYHMX HaykK
A3zbmyk Hagii AnaroutiiBHH

CEKIIA 1. HAIIIOHAJIBHA EKOHOMIKA: CYYACHUI CTAH,
TEHJAEHIIII TA IEPCIEKTUBU PO3BUTKY
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Competitiveness of enterprise products and the ways
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to increase it




Need for implementation of cost management system

18. | Dreval A. in agricultural enterprises
Y IOCKOHAJICHHS] CUCTEMH YIIPABIIIHHS
19. | I'maroscekuii O.B. Yepkacbkoro PAUCT sik 3aco0y mmigBUIIEHHS
KOHKYPEHTOCIIPOMOXHOCTI opraHizaii
OI1iHKa KOHKYPEHTOCTIPOMOXKHOCTI TIPOTYKITIT
20. | Pyxapems A.O. DOIT «Bammucenpsknii O.0.» Ta MUIAXHA 11 M ABUIIEHHS
21. | Gashyk M. Factors affecting the increase labor activity of
employees of enterprises
22. | Malymon E. Priorities of the ukramlar_] agrlcu_lture development in
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Investigation on the consumer awareness (on the
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24, . . .
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AKTHBIB
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n Plakhotnyk O. The major ways of improving the flnanc_lal position
of a company under the current economic conditions
. Competitive advantages of banking institution:
2 Serhiienko V. theoretical aspect
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CEKIIS 3. MAPKETUHI OBI ACIIEKTH HNIIAITPHEMHUIIBKOI
AIJIBHOCTI
1. IToropenrka I.C. MapKeTHHT-KIT SIK CITOCi0 MPOCYBaHHS KOMIIaHii
2 ITanuenko I'.C. Harugna pexnama
3 Chuprzenko T.0. Ambient media sk HecTaHAAPTHUNA BU 30BHINIHBO1
peKIaMu
4 Tapunbuero K.IT. MapkeTHHTOBa MisUIBHICTD IiJIPUEMCTB HAa PUHKY
CTPaxXOBUX MOCIYT
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6. 3enena [".A. [IporuosyBaHHst 30yTy Ha MiANPUEMCTBI
KoHTposb 1 aHasi3 MapKeTHHTOBOT TisSUTBHOCTI
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JocimkeHHs: KOHKYPEHTIB MiIPUEMCTBA HA PUHKY
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10. | Besmmiiko B.B. MIPUKJIAJI TOTEIBHO-PECTOPAHHOTO KOMILIEKCY
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11 | Yynuika A.M. Tennenuii 8 SMM

Internet communication as a means of improving
tourism enterprise’s competitiveness
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CEKIIISA 4. YKPATHCBKA TA AHIJIIMCKA MOBH, SIK HIJISIX
CAMOPEAJIBAIII MAHBYTHBOI'O ®AXIBIIS

1. | Kymosoa A.C. Recycling cars
2. Jlamina J1.0. Oco0JIMBOCTI JICKCHKH TEKCTIB PEKIIaMHU
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