Kadenpa ekoHoMIkH, yIIpaBIiHHS Ta aIMIHICTPYBaHHS

i 0 BN
UYEPHACHKHIA AEPIHABHMI C M nAEyc
BISHEC-KONEQH
Bba3oBa indopmanis npo pucuuIIiny
Iugp, HazBa IMCHUNIIHA DP040
MapkeTuHr
Marketing

PiBenn BHINOI 0CBiTH

[lepmnii (bakamaBpcbKuil) piBEHb BULIOI OCBITH

I'any3b 3HaHb

05 «ComianpHi Ta MOBEIIHKOBI HAYKH»

CrneuiajbHicTh

051 «ExoHOMiKa»
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ExoHoMika Ta yrpaBiiHHs Oi3HeCOM
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dakyabTeT /BilgijieHHs

bakanaBpchKkoi MiATOTOBKHU

Kypc

2 Kypc

AHoOTAaNifA Kypcy

MeTo10 BUBUYEHHS HaBUAIbHOI AUCHUILIIHUA € GOpMYyBaHHS Yy MalOyTHIX
(haxiBIliB Cy4acHOi CHCTeMH TOTJIAIB Ta CHEIialbHUX 3HAaHb Yy Taly3i
MapKETHHTY, HaOyTTS MPaKTUYHUX HABUYOK IIOJ0 MPOCYBaHHS TOBapiB
HAa PUHOK 3 YypaxXyBaHHSM 3aJ0BOJICHHS TMOTpeO CIOXHUBaviB Ta
3a0e3nedeHHsT eQEeKTUBHOT IISUTBHOCTI IMIANPUEMCTBA 3a PaxyHOK
BUBUEHHS BIUIMBY Makpo- Ta MIKpOCEpEJOBHILA MAapKETHHTY,
CErMEHTYBaHHS PUHKY Ta BHUOOpPY IUILOBUX CErMEHTIB, pO3pOOJIEHHS
KOMIUIEKCY =~ MapKeTHMHIOBUX  3aXOJliB 3  TOBApHOI, [IHOBOT,
KOMYHIKAIIIHHOT MOJIITHK; CTPATEeTTYHOTO IIJIaHyBaHHS, BIPOBAHKCHHS Ta
KOHTPOJIIO POTrpaM MapKETUHTY.

Cropinka kypcy B MOODLE

http://78.137.2.119:2929/course/view.php?id=209

MoBa BUKJIaTaHHA

Ykpaincbka

JlekTOp KYpCy

KaHJI. EKOH. HayK, JOLIeHT MapeHnny AnatoJiii [BanoBUY
KaHaIl KOMYHIKaITii:
CJIH «Moodle»: moBimoMIIeHHS B 4arti

E-mail: marenychai@gmail/com

Micue 1MCUMILTIHM B OCBITHIN nporpami

OcBiTHs mporpama

ExoHoMika Ta yrpaBiiHHs 0i3HeCOM
http://csbc.edu.ua/documents/otdel/oop ee.pdf

Ilepeuik 3araJabHuX
kommneTenTHocTeil (3K)

3K4. 31aTHICTb 3aCTOCOBYBATH 3HAHHS Yy MPAKTUYHUX CUTYaLlIsX.
3KS5. 3paTHicTh criiKyBaTHCS JE€P>KaBHOK MOBOIO SIK YCHO, TakK 1
HCHMOBO.

3K7.HaBuuku BUKOpHCTaHHS iH(pOpMaLiiHMX 1 KOMyHIKalliiHUX
TEXHOJIOT1H.

3K11.3paTHicTh npuiitMaTH OOIPYHTOBAHI PillIEHHS.
3K12.HaBuuku MDXOCOOUCTICHOT B3aeMOIIT




Iepesik cieniaJbHUX
kommneTeHTHOCTel (CK)

CK4. 3naTHICTh MOSCHIOBATH €KOHOMIYHI Ta COIliaIbHI MIPOIIECH 1
SIBUIL[A HA OCHOBI TECOPETUYHHUX MOJEJICH, aHaJi3yBaTH 1
3MICTOBHO IHTEPIIPETYBaTH OTPUMAaHI Pe3yIbTaTH.

CK?7. 3maTHicTh 3aCTOCOBYBATH KOMIT FOTEPHI TEXHOJIOTII Ta
nporpamHe 3a0e3neyeHHs 3 00pOOKH TaHUX /ISl BUPIILICHHS
€KOHOMIYHUX 3aBJlaHb, aHAJI3Y 1H(OpPMALii Ta MIATOTOBKU
AQHATITUYHHX 3BITIB.

CK10. 3naTHicTh BUKOPUCTOBYBATH CYYacHI JKeperna
€KOHOMIYHO1, COLIANBHO1, YIIPaBIIHCHKO1, 00J1iKOBO1 iH(OpMAaIIii
JUISL CKJTaJJaHHS CITY>)KOOBHX TOKYMEHTIB Ta aHAJITUYHUX 3BiTIB.
CK11. 3natHicTh OOTpyHTOBYBaTH €KOHOMIYHI PillICHHS Ha
OCHOBI pO3YMIHHS 3aKOHOMIPHOCTEH €KOHOMIYHUX CUCTEM 1
MIPOIIECIB Ta 13 3aCTOCYBAHHSAM CYy4aCHOTO METOJUYHOTO
IHCTpYMEHTapIIO.

Ilepenix nporpamuux
pe3yJabTaTiB HABYAHHS

[1PH 5. 3acTocoByBaTy aHaIITUYHUI Ta METOAUYHHUM IHCTpYMEHTapii
JUI OOTPYHTYBaHHS MPONO3UIIINA Ta TPUMHSTTS YIPABIIHCHKUX PIllIEHb
PI3HUMH €KOHOMIYHUMU areHTaMu (IHIuBigyyMamu,
JIOMOTOCIIOIAPCTBAaMHU, MIANIPUEMCTBAMH Ta OpraHaMu JIep>KaBHOI Bia/In).
[TPH 12. 3actocoByBaTu HaOyT1 TEOPETUYH1 3HAHHS JJIS1 PO3B’A3aHHS
MPaKTUYHUX 3aBJaHb Ta 3MICTOBHO IHTEPHPETYBaTH OTPUMaHI1
pe3ynbTaTH.

[1PH 15. lemoHcTpyBaT 0a30B1 HABUYKU KPEATUBHOIO Ta KPUTHUYHOTO
MUCJIEHHS Y IOCIIDKEHHSIX Ta Npo¢eciiiHOMY CIIUIKYBaHHI.

[TPH 19. BukopucroByBatu iHbOpMaIliiiHi Ta KOMyHIKaIlii{HI TEXHOJIOT1i
JUTSI BUPIIICHHSI COIIaJTbHO-EKOHOMIYHHUX 3aBJaHb, MIATOTOBKH Ta
MPEICTABJICHHS aHATITUYHUX 3BITIB.

[TPH 21. BMmiTu abCTpakTHO MUCIIHTH, 3aCTOCOBYBATH aHaJIi3 Ta CHHTE3
JUIsl BUSIBJICHHS KJIFOUOBUX XapaKTEPUCTUK EKOHOMIYHUX CHCTEM PI3HOTO
PIBHSI, a TAaKOK 0COOIMBOCTEN MTOBEIIHKU 1X Cy0’ €KTIB.

[TPH 23. IlokazyBaTy HaBHYKH CaMOCTIHHOT poOOTH, AEMOHCTPYBATH
KPUTHUYHE, KPEaTUBHE, CAMOKPUTHYHE MUCIICHHS

Onuc IMCHUILTIHA

CTpyKTypa HAaBaHTAKEHHSI HA
CTy/IeHTa

3arajgpHa KUIbKICTE roaud — 90

KinbkicTs kKpeauTiB — 3

KinpkicTh JIEKIIMHUX TOOUH — 22

KinpKicTh MpakTUYHUX 3aHITH — 23

KinpkicTh roauH anst caMoCTiiiHOT poOOTH CTYIEHTIB — 45
dopma miICyMKOBOTO KOHTPOJIIO — €K3aMEH

MeTtoan HaBYaHHSA

BepOanbHuii METOJ; MOSCHIOBAJILHO-JIEMOHCTPAI[IMHUN METOJ;, METO/I
NpoOJEMHOTO  BUKIIAQJAHHS, PENpOAYKTHBHHA Meroa; pobora 3
HABYAIIbHO-METOJUYHOIO JITepaTyporo (KOHCIEKTYBaHHS, TE3yBaHHSI,
AHOTYBaHHS TOIIO); METOJ Bizyauiszallii (mpe3eHTallis, METOLTIoCTpaIllii).

3MicT JUCHHILIIHA

Tema 1. CyTHICTb MapKETUHTY
Ta HOTO KOHIIEMIil, KOMIIJIEKC

CyTHICTh Ta HEOOXIHICTh MApPKETUHTY B CY4aCHUX PUHKOBUX YMOBaX.
Konnenuii mapkerunry. Kommiekc mapkerunry: 4P 1 7P. OcHoBHI

MapKETUHTY KaTeropii MapKeTHHT'Y.
Tema 2. MapkeTHHIOBI CyTHICTb, CTpPYKTypa Ta CHCT€Ma MAapKETUHTOBUX JOCIHIIKEHb.
JOCIIHKEHHS [MpuHumnu Ta 3aBIaHHS MAapKETUHTOBHX  JOcCiikeHb. [lpomec

MapKEeTUHTOBUX JAociimpkeHb. OpraHizaiiifHi (opMU MapKETUHIOBUX
JOCIIIIKEHb.




Tema 3. MapkeTHHTOBI
PHHKH, CErMEHTYBaHHS,
KOH FOHKTYpa Ta MIiCTKICTb
PHHKY

[onsitrss punky B Mapketunry. CermeHtyBaHHs puHKY. CTpykTypa
npoliecy BUOOpy ONTUMAIBHOTO CETMEHTY pUHKY. KOH TOHKTYpa puHKyTa
KOH FOHKTYPOYTBOPIOIOUi (hakTopu. MicTkicTs punky. 11 Buam ta
METO/IM BU3HAYCHHSI.

Tema 4. ToBapHa noJiTuka i
YIIPaBIIIHHS aCOPTUMEHTOM

Tpu piBHi ToBapy. ToBapHO-3HAKOBa CUMBOJIIKA TOBApiB. ACOPTHMEHTHA
noJiituka nianpueMcTsa. [IpuHIMIN GopMyBaHHS aCOPTUMEHTY.

Tema 5. bpennuHr ta crparerii
YIPaBIIiHHS TOPTOBUMH
MapKaMu

CyrtHicTb, 1ini Ta 3aBaaHHs OpenauHry. OCHOBHI BN OpEHIUHTY.
Crpareris OpeHIUHTY.

Tema 6. MapkeTHHroBa I[iHOBa
MOJIITUKA

CyTp Ta posib MAapKETHHTOBOI I[iHOBOI1 moJituku. ETamm mponecy
I[IHOYTBOPEHHS B MAPKETUHTY. ElacTHUHICTh MONMTY 3a 1[iHOI0. MeToau
I[IHOYTBOPEHHS.

Tewma 7. [Tonituka po3noauty Ta
YIpaBIIiHHS KaHaJTaMH
pOo3MoAUTY

MapkeTHHroBa nojiituka po3noaury. OyHKIil, BUAN Ta XapaKTEPUCTUKU
KaHAJIIB PO3MOJUTY. AJITOPUTM KOHCTPYIOBAaHHS KaHaJIB PO3IMOALTY.
OniHka KaHajiB po3noALly. YIpaBIiHHS KaHaJdaMH PO3NOJIUTy Ta
nocepeAHUITBO B HHUX. Kiacudikaiis nocepelHUKIB Yy KaHalax
posnoauty. Kondiiktu B kaHagax po3mouTy Ta METOIH iX JIIKBIAITIi.

Tema 8. MapkeTHHTOBI
KOMYHIKaii

Cyrb Ta  HEOOXIOHICTH  MAapKETMHTOBMX  KOMYyHIKamii. Buan
MapKETUHTOBUX KOMYHIKaIliH.

Tema 9. Pexitama ta PR-
TEXHOJIOT1]

BUKOPHUCTAaHHS. BukopucTaHHS 3B’SI3KIB 3 TPOMAJICHKICTIO B AISJIBHOCTI
Cy4aCHHMX KOMITaHIH.

Tewma 10. [{udpoBuit MapkeTHHT

CyTHICTh, BHIM IHTEPHET-MapKeTHHTY. OHNaiiH pekiaama. OCHOBHI
METPHUKH ISl aHATI3y e(DEeKTUBHOCTI IHTEPHET-KaMITaH1i.

Tewma 11. Crpareriunuii
MapKETUHT

CrpareriyHuii MapKEeTHHI B CHCTEMi 3arajibHOTO KOPIIOPATHBHOTO
ynpapiiHHsa. DYHKIII CcTpaTerivHOro MapkeTuHry. Eramm po3poOku
cTparerii MapkeTuHry. CrucreMa MoKa3HUKIB €(pEeKTUBHOCTI Ta IIiIeH
MapKETHUHTY.

Tema 12. Opranizaris ta
KOHTPOJIb MAPKETUHTOBOT
IISUTBHOCTI

Opranizaiis MapKETUHTY Ha MiIIPHEMCTBI.
MapKETHUHTY.

AynuT Ta KOHTPOJb

IMoaiTuka TUCHUIIIHA

MoaiTuka BiaBixyBaHHS

Perynsapue BinBimyBaHHS BCiX BHJIB 3aHSATh, CBOEYACHICTh BHKOHAHHS
CaMOCTIIHOT pOOOTH.

3a 00’ €eKTUBHUX NMPUYHH (HAMIPUKIIA/, XBOPOOa, M>KHAPOJHECTAKYBAHHS )
HAaBYaHHS 30praHi3yeThCs B OH-JaiiH ¢GopMi 3a MOTOKEHHSIM 13
KEPIBHUKOM KypCYy.

IToaiTnka noxo0 aeiaiiHiB Ta
nepecKJIaJaHHs

Po6ortu, siki 37a10ThCs 13 TOPYLICHHSIM TePMiHIB 0€3 MOBAXKHUX MPUYHH,
OIIIHIOIOTHCS Ha HIKYY OLIIHKY.

AxkageMiuHa 700poO4YecHICTh

VY Bunajaky HeIOTPUMAaHHA MOJITUKU aKaJIeMI4HOT JOOPOUECHOCTI
(nnariat, camornariar, ¢abpukais, panbcudikaris, CIuCyBaHHS,
oOMaH, xabapHHUITBO) NepedaueHo MOBTOPHE MPOXOKEHHS
OIIIHIOBAHHS.

CucreMa OiHIOBAHHSA




[ToTouHUIT KOHTPOJIb 3IHCHIOETHCS MIPOTATOM CEMECTPY IiJ] Yac MPOBEACHHS MPAKTUYHUX, CEMIHAPCHKUX
Ta IHIIMX BUIIB 3aHSATH 1 OLIHIOETHCS CYMOIO HaOpaHux OaniB (MakcumanbHa cyma — 100 OaniB; MiHiManbHa
CyMa, M0 JO03BOJISIE€ CTYACHTY OTPHMATH aTecTaiilo 3 mpeamery — 60 OaliB); miICyMKOBUN KOHTPOIIb,
MPOBOJUTHCS Y (hOpMi iCTIUTY, BIAMOBIAHO 10 rpadiky HaBYAIBLHOTO MPOIIECY.

[TincymkoBa OIliHKA 32 YMOBH ICIIUTY BHUCTABIISIETHCS SIK 3arajibHa cyma OaiiB HaOpaHUX 3a pe3yJbTaTaMu
noto4Horo (70%) Ta MiACyMKOBOTO KOHTPOJIIO.

HakonnuyBaHHSI peHTHHIOBUX 0aJIiB 3 HABYAJILHOI 1M CHUILTiHI

Buau HaBuyaabHOI podoTH Max KijlbKicTh 0a1iB
BukoHaHHs 3aBIaHb HAa CEMIHAPCHKUX 3aHATTSX (5 3aB7.) 20
Excnpec-koHTposibHi (2 K.p.) 10
MoaynpHi KOHTPOJIBHI poOoTH (2 K.Pp.) 10
MapkeTHHroBUi KeUC-IPAKTUKYM 15
PospaxynkoBa pobota 15
Ex3amen 30
Pazom 100
Ilkana oniHIOBaHHS
ECTS Bamm 3micT
A 90-100 be3moranHa miAroToBKa B IIMPOKOMY KOHTEKCTI
B 80-89 IToBHi 3HaHHA, MIITHI BMIHHS
C 70-79 Xoportii 3HaHHS Ta BMIHHS
D 65-69 3a/10BUTbHI 3HAHHS, CTEPEOTUITHI BMIHHS
E 60-64 BukoHaHHsg MIHIMaJILHUX BUMOT HISJIBHOCTI B
CTaHIAPTHHUX YMOBAxX
FX 35-59 Crnalbxki 3HaHHS, BIZICYTHICTh YMIHb
F 1-34 HeoOxiguuii mOBTOPHUI KypC
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